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Welcome to Arkansas
IS a partnership

% between the Arkansas
S Parks and Tourism
St ” Department and the
Arkansas Hospitality
Association.

AIKANSas

THE NATURAL STATE



Tourist Trends

Americans will have less money and
time to spend on travel.

Travelers are expecting more from their
destinations.

Thelr travels are scheduled on loose or
without agenda.

Looking for attractions of local origin,
to be amerced in the culture.

People want personal growth,
education, an opportunity to learn.



Attractions

 Parks, Celebrity Sites, Historical
Buildings and Landmarks, Museums,
Lakes, Rivers, Wildlife Watching,
Festivals, Old Grave Yards, Haunts,
Food Culture, Agritourism.




OBJECTIVES

e Better Inform industry personnel
regarding local and state attractions.

 Improve customer service.

e I[ncrease customers’ satisfaction with
an Arkansas Vacation
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Goals:

Stay longer.
Spend more money.
Plan a return visit.

Spread positive word of mouth
marketing on our behalf.



Tools



Located in scenic Northwest Arkansas, only 12 miles from Eureka
prings, Berryville balances peaceful, small-town living with excit-

the summer and fall.

CARROLL COUNTY HERITAGE CENTER AND MUSEUM - Artifacts
from Berryville and Carroll County are housed in the old 1880 court-
house. Tour a moonshine still, funeral parlor, one-room school and
genealogy library. 870-423-6312.

COSMIC CAVERN - Features two bottomless lakes, home to the ex-
tremely rare Ozark Blind Cave Salamanders. Guided tours available,
including an off-trail Wild Cave Tour. Gift shop on-site, 870-749-2298.
Www.cosmiccavern.com.
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Arkansas.com
1-800-NATURAL
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Customer Serwce Tralnl g



 Develop relation building skills.

e Increase the appreciation for ones’
community, and increase the
awareness of the attractions that the
community has to offer.

e The economics importance of the
tourist dollar is to every business,
community and state.















&

& & 0!“
o: :tzazo:o:i‘dn * Do 0
EMCEE D E XN ! Un)

* oéaéo*t’i’o'f.ogii'i a'i '

ol &
A ‘0.0 L ] Q‘ (KX
L



'
| S B o ;___'II.""J—I I
iy ; i -
| .':I ¥ ;J J ! ,-l' " i _"r.-(:.fr Fr i |
. g el - = =
| . - 3 - |
; - 5 h
—_— il -
|

 CERTIF ICATE
OF COMPLETION

%s Is to certify that
. Felisha D. Rice

has attended a seminar on the importance and benefits
of good customer relations, and has successfully
completed the prescribed course of instruction.

&g %3« ﬁ{i September 3, 2009
INSTAUCTOR ; 3 DATE
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ARKANSAS TOURISM DIRECTOR

7

7

L

L

e

4

77

7T,

i

.

f"/f""

Frerrry #?'

L

7144411

s

v

¥

g

?‘?E:i?_:{i:‘

_.}.:’,rmf”_f‘_f_rff x.?"_ 777 7777777 f:’f_?"?""?ffuuff”x x ;,}}‘}7—‘
|1k (il | i i i F' i i Sl D ] A ] i il Sl ) F""':._-;i_',.l F: = “ |

I| '




Who should be involved In
Welcome to Arkansas?












The University of Arkansas at Monticello

COLLEGE OF TECHNOLOGY
MCGEHEE







Welcome to Arkansas
Program Participants

Fort Smith™~




The Experience Economy
James H. Gilmore and B. Joseph Pine Il explain how companies can compete
in today’s Experience Economy by staging meaningful experiences for their

customers (Harvard Business School Press, 1999).
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Welcome to Arkansas customer service award.






Welcome to Arkansas Team
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